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Berlin Science Week Magazin
A proven format

Verlagsinhalt Berlin Science Week 2025
na

“ \m.....m

o

Digitally as a flip page smart magazine in the online section ,Bildung &
Forschung*“:-> view here and scroll down:
tagesspiegel.de/themenspeziale/bildungundforschung/

TAGESSPIEGEL



https://www.tagesspiegel.de/themenspeziale/bildungundforschung/
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Berlin Science Week 2026
The international science festival

Photos: Berlin Science Week — Impressions 2025

10-days science festival: Nov 1-10, 2026

more than 300 German- and/or English-language events
approx. 35,000 participants

a broad spectrum of scientific topics
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The Tagesspiegel cosmos:
How to reach your target groups

BERLIN BT

TAGESSPIEGEL

TAGESSPIEGEL ~KI

Beginnt
ein neues
Zeitalter?

Beginnt i [Pl e =
ein neues — Wohnunganarkt { o
Zeitalter? . » 4 |

e e ) MGisHCn
e e ) N

N

TAGESSPIEGEL TAGESSPIEGEL
CHECKPOINT CARITTONLAG W ANERSDORT

UN-Klimakonferenz Mobilitit

ChatGPT und Co.:
Wie Ki elligenz den
Alltag bereichern kann

12 Newsletters:
> 952,260 subscribers

130 special publications annually

Instagram:
261,000 followers

9.67M
486,856 followers

i

Analysen & Analysen &
terg

cross-media reach

Facebook:
250,057 followers
TikTok:
8 specialist publications: 1 Podcast: 137,700 followers 100 events with
> 106,103 subscribers > 59,288 valid downloads monthly > 770 speakers in 2024

Sources: best for planning 2025, Base: German-speaking population aged 14+, Tagesspiegel cross-media reach (print/e-paper readers per month, unique users per month); podcast (month: Jan 2026); AGNITAS (month: Jan 2026); follower count of the respective Tagesspiegel channel (as of Feb 9,
2026) 4



Tagesspiegel users nationwide

... deliver strong affinity for science and technology

26% of users

3

Reach 5.5M science enthusiasts

Above average* 57% Of TageSSplege| users hold a university degree and

deliver an academics.

(57%) are interested in the topics Science
and technology.

87%

think a good, varied
education is (very)
important.

s 83%
Clbe think that open-
mindedness for new

developments is (very)
important.

;li 529% F Above average

are of the opinion that it is 2 2 many Tagesspiegel users (28%) invest
(very) important to be up to in professional or personal development

date with technical devices at least once a month, or save for
such as computers further training / continuing education.*

communication devices,
etc..

TAGESSPIEGEL 'MPACT

9.67M

nationwide, people use
Tagesspiegel in print or digitally®

Top 10

of the news portals with the widest
reach in Germany?

€5,000+

almost every third Tagesspiegel user
(30%) has a household net income of
over €5,000

Nr.1

among science enthusiasts
reading Berlin daily newspapers

Sources: best for planning 2025, 1Cross-media reach Tagesspiegel (print / e-paper readers per month, unique users per month), base: German-speaking population aged 14+; 2DNA Q4/2025 unique users per month, base: German-speaking population aged 16+; *Affinity index > 120 vs.
the total population; More information on the No. 1 rankings at tagesspiegel.de/lead medium



Magazine Print
Data & Facts

Digital

Across all channels
We deliver cross-media visibility:

e asa print product in the Tagesspiegel’s total
circulation, plus distribution at Berlin Science
Week and via its partners

« digitally as a page-flipping smart magazine

* and lots of content on:
tagesspiegel.de/themenspeziale/
bildungundforschung

This allows you to reach 9.67 million readers across
multiple media platforms.

Oct 20, 2026
Sep 7, 2026

Publication date:
Closing date:

Sep 15, 2026
Sep 25, 2026

Deadline f. material Advertorial:

Submission date:

VERLAGSREILAGE OKTORER 2026
DES TAGESSPIEGLLS

\Mnmm

0

o

Beyond
Now

TAGESSPIEGEL
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TA‘ ESSPIEGEL Q) suche  ([1) Mein Konto ABO
Politik  Internationales  Berlin Bezirke Gesellschaft  Wirtschaft Kultur Wissen Gesundheit ~ Spor

(A) | Themenspezisie | Bidung & Forschung

Sample Berlin Science Week Magazine 2026

Verlagsinhalt Berlin Science Week 2025

ity

o Anzeige / Weit mehr als ein
> 4 2 bloRes Werkzeug Wie Kl
-2 [ I ’ e verantwortungsvoll
A o \ﬁ. . s g?‘ ,1 eingesetzt werden kann
Anzeige / Forschung und Klimawandel Sollten wir  vorzenn jahren war Kunstiiche Intelligenz

(.7 eine nologie. Heute sitzt sie in
am 1,5°C-Ziel festhalten? Kiasser , Kiiniken oder Amtsstuben.

Ly 1 "..'
-

g s

Die globale Erwarmung schreitet immer weiter voran, doch bis heute fehlen
1,5°C-konforme Politiken. Welche Schiisse Wissenschaft und Gesellschaft
daraus ziehen massen. Von Julia Stoyanovich

Von Charlotte Unger

Anzelge / Spekulatives Design als
Was konnte sein?

Von der Expertenherrschaft zur
kollektiven Intelligenz

Bilingual print and Smartmagazin in English and German.




Magazine
Editorial Content

Preliminary topics

* Talking about research: How does science communication work today—and why is it
more important than ever?

* Building resilience: How science makes societies more resilient and why it is a
cornerstone of democracy.

*  From the lab to real life: How research has shaped our daily lives—and what it
promises for the future.

* Research infrastructures and digital sovereignty: What Europe needs to remain
capable of acting in the field of science.

Photo: AdobeStock_1444867330
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Advertorials
Sample Pages

AWTH Aschen Advertorial | 17
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Example: 1/3 page

Example: 2/1 page
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Advertorials
Formats & Prices

Print &
Smartmagazine

Advertorial formats Size (W x H) Prices
2/1 page 480 x 320 mm €31,500
1/1 page 240 x 320 mm €15,000
1/2 page vertical 117 x 320 mm €7,900
1/2 page horizontal 240 x 157 mm €7,900
1/3 page 80 x 320 mm €6,100

You stay in control of the story — we turn your input into the right advertorial format.
Once materials are received, we produce the advertorial; up to 2 revision rounds are
included.

Required materials for the advertorial:

* Textin German and English; character counts for German text incl. spaces:
double-page spread approx. 3,200, 1 page approx. 1,600, 1/2 page approx. 800

* Logo as a vector file and contact details

* Photos: resolution at least 300 dpi
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Advertisements
Sample Pages

Present your company in N 1 !ENSCHAFFT N

] | \ Zuckerberg l“ P ? 4 -
A A )ISUNGEN. DIE ZUKUNFT DER @’E
the form of an = i i AL K * Der neue

E-Learning
Kompaktkurs

(o]
o BEGINNT HIE

nnnnn pemsin:

advertisement - you are
also welcome to introduce
yourself here as an
attractive employer in the
scientific environment.

THE FUTURE OF
SCIENCE STARTS HERE

Grundlagen der
Wissenschafts-
kommunikation

7? - Der Online-Einstieg for alle,

E die Wissenscheft sichtbar

3 machen wollen,

chhaltig— L S /

Eﬁkunftuw e goosal Direkt loslegen!
E H T W

i g

W ZUKUNFTSORTE
W BERLIN

Sample: 1/2 page

jashington, D.C i
nach Berlin - ais Science on the Spree.

Sample: 1/1 page

Renat
Oliver Vogt (COU/CSU)

Walter Willett (Harvard Universt
Laura M. Kdnig (Universitat Wien)

Wir Ihrkommen!  SPRINGERNATURE | DIfE

A K

Sample: 1/3 page

10
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Advertisements
Formats & Prices
Print &

Smartmagazin

Advertisement formats Size (W x H) Prices

2/1 page €28,800
Cover page (U4) €18,000
1/1 page €14,500
1/2 page (portrait) €7,500
1/2 page (landscape)

1/3 page €4,900

Calendar stopper 43.5 x 60 mm

Print parameters:

* 3 mm bleed on each side
* ICC profile ISOnewspaper26v4.icc, max. 300 % ink coverage




Digital
,2Jhemenspeziale“
(special topics)
grouped into eight
thematic categories

Always in the right thematic context:

All digital “Themenspeziale” (special topics) are
grouped online at tagesspiegel.de into eight
“Themenspezial”-categories.

Choose the right setting for your communication.

TAGESSPIEGEL 'MPACT

Sustainability Life & World Travel & Leisure

L

Education & Research Diversity

12
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,2Jhemenspeziale“
oh tagesspiegel.de

9,67 Mio.

Unique users

All ,Themenspeziale“ (special topics) are published per month*

online in ,Themenspezial“ environment on

TAGESSPIEGEL soe Qe [120] Weil mein

.
hr als

tagesspiegel.de. DA emtonaes Berin Gl Wit Kol Wesen Gomndbet Sport el e
Diagnose

kennt.

#GuteversorgungVorOrt

With a display campaign or a digital advertorial, you can

Mit Ki schneller zu innovativen
Arzneimitteln

take advantage of this exceptionally high-quality thematic

TAGESSPIEGEL ! e

environment for your advertising message.

Kiinstliche Intelligenz

o QY svotan
AsDAA [
KzBvV

Our services:

*  Advertising formats or digital advertorial in the
desired ,,Themenspezial“ environment with a link to

@ Vier Beispiele aus der Praxis
So hilft Kiinstliche Intelligenz in
der Medizin

Arzneimittelforschung neu
denken: Kl als
Schiisseltechnologie
Vier Beispiele aus der Praxis So hilft s
Kiinstliche Intelligenz in der Medizin

)

the client’s website

Daten, Bots und Open Science: Warum

. beim Digital Gptel 2024
Expertinnen und Experten darauf setzen, dass o

* Traffic from tagesspiegel.de through the rotation of

KI die medizinische Diagnostik und Therapie

verbessern kann,

your advertising materials in thematically relevant

Ina Blerfreund

Interview mit dem Vorstandsvorsitzenden der
Charité ,Wir denken Gesundheit neu

sections and articles, as well as within the
“Themenspezial”’environment o
*  Traffic from additional premium websites/apps, |

tailored to appropriate target audience
+ atleast 50,000 Ad impressions and 1,000 clicks, Explore our
»Themenspezial“

depending on the package you use
P g P gey environment here

*Source: best for planning 2025, Basis: German-speaking population aged 14 and older, Cross-media reach of Tagesspiegel (print/e-paper readers per month) 13
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Advertising formats in the ,Themenspeziale“ environment
- smart combinations for maximum reach -

on

tagesspiegel.de

- TAGESSPIEGEL ) Mot ek

Lange Nacht der Wissenschaften
&
. ,

=x‘v i

&
7

@ Der Weg zur Schwammstadt Das kann Berlin

8 Dor Wog zur Schwammstadt Dos kinn
Borlin von Manaus lmen

The Tagesspiegel editorial team creates and curates multiple articles to digital
~Themenspeziale“ (special topics), published in one of eight ,Themenspezial“-
sections. Client advertising formats are fixed in your chosen ,,Themenspezial“-
section for the marketing period and delivered at article level, plus in rotation in
relevant sections on tagesspiegel.de. .

Maximize reach: combine with a Data Driven package

also
e on your
k JL prefefred
i websites

Targeting & Keywords

Extend your reach with a Data Driven campaign beyond tagesspiegel.de
(we are happy to review your preferred websites), you can reach precisely
targeted audiences online.

14
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Advertising formats in the ,Themenspezial® environment

Packages & Pricing

Basic

50,000 Ad impressions on tagesspiegel.de
served....
* inthe ,Themenspezial“-sections

* inrelevant sections and articles

1,000 Clicks via Data Driven Marketing
(Display)

served....

* on premium websites / apps by
arrangement

* with appropriate audience targeting

Package price: €2,700
1 week duration

Discount applies to the gross list price. Prices are plus VAT and are AE-fahig, but not eligible for discounts and not discount-forming. Price list No. 67 applies, valid from Jan 1, 2026, as well as Tagesspiegel's AGB: media.tagesspiegel.de/aghb/.

Premium

50,000 Ad impressions on tagesspiegel.de
served....
* inthe ,Themenspezial“-sections

* in relevant sections and articles

1,000 Clicks & 100,000 Ad Impressions via
Data Driven Marketing (Display)

served....

* on premium websites / apps by
arrangement

* with appropriate audience targeting

Package price: €4,700
2 weeks duration

Premium Plus

50,000 Ad impressions on tagesspiegel.de
served....
* inthe ,Themenspezial“-sections

* inrelevant sections and articles

2,000 Clicks & 150,000 Ad Impressions via
Data Driven Marketing (Display)

served....

* on premium websites / apps by
arrangement

* with appropriate audience targeting

Package price: €7,200
4 weeks duration

15



Thematic
environments for
digital advertorials

In a digital advertorial in the ,Themenspezial“-
environment on tagesspiegel.de, your content
integrates seamlessly into the editorial context.

You provide the finished content. We design the
advertorial. In addition to images, text and
graphics, videos can be integrated.

Choose from these eight editorial ,Themenspezial“
environments:

* Sustainability * Education & Research
* Life & World * Diversity

* Medicine e Living

* Travel & Leisure * Business & Wealth

TAGESSPIEGEL 'MPACT

Integration into an editorial
“Themenspezial” environment of

Digital advertorial on your choice:
tagesspiegel.de:

TAGESSPIEGEL e

Pk loteratonses rfin Gosllchal Wirthal  Kultor | Wisn  Geundbet Sport Mein:

Wasserstoff

TAGESSPIEGEL

Politik  Internationales  Berlin Gesellschaft Wirtschaft Kultur Wissen Gesundheit Sport M

Offshore Wasserstoff
‘Tanker statt Gasleitungen
m: iel einfacher

Berlin Science Week 2023 Friihwarnsystem
Abwasser

So triib die Briihe in unserer Kanalisation ist, so reich ist sie an Informationen. Sie kann uns unter|

anderem dabei helfen, rechtzeitig oder
2u erkennen. Wir sollten ihr Potenzial als Frahwamsystem nutzen.

Erneuerbare Energien

ES‘.’,’?I"‘»'

s n Routine. £
o @ Erne:
Ein Dor
—_—— L —— =
3 ler erbaren Industriestandorte ===
entstehen zunehmend dort, wo es genug griine
ergie gi
]

cross-media
reach

*Source: best for planning 2025, Base: German-speaking population aged 14+, cross-media reach Tagesspiegel (print/e-paper readers per month, unique users per month) 16



Digital advertorials
Packages & Pricing

Total price incl. promotion on tagesspiegel.de and on
additional websites with targeting:

impr::sions + guaranteed clicks Total price
50,000 €2,649
50,000 500 €3,399
100,000 €3,649
100,000 1,000 €5,149
250,000 €6,649
250,000 2,000 €9,649
500,000 €11,649
500,000 5,000 €19,149

Service components:

We create the advertorial based on the finished content
(text, image, video) supplied by the customer, incl.
proofreading

Hosting by Tagesspiegel

Placement: in the editorial ,,Themenspeziale“ environment
Traffic generation via various digital advertising materials
(e.g. Halfpage Ad, Mobile Interstitial, Native Ad) on
tagesspiegel.de and/or on additional websites/apps with
selectable targeting

Optional: guaranteed clicks

Individual term agreement and reporting

TAGESSPIEGEL N )
MUK trikr Sl Goehl Wbl Kl W Gomiil St e

Digital advertorial in a classic editorial look or a visually
image-driven layout in the , Themenspeziale“ environment

Promotion of the advertorial with advertising
materials on tagesspiegel.de and other websites as
desired, incl. targeting

TAGESSPIEGEL 'MPACT

TAGESSPIEGEL = Qe []

ternationales  Berkin  Geselichal Wirtschal  Kubur Wissen  Geundbeit Sport  Meims

Wasserstoff

- a
Weiler Wasserstoff ,Er konnte alle fossilen
Energietriger ersetzen”
er, i serstoff, kommt hiufiger vor 3
das Thema in anderen Lindern vorangetrieben

Der Sog der E: dustri dorte
entstehen zunehmend dort, wo es genug griine .
Energie gibt e

Digital advertising materials for your
advertorial in the editorial ,Themenspeziale“

environment of your choice on
tagesspiegel.de

More formats available upon request. Prices are plus VAT. Discounts and agency commission (AE) apply and count toward discount thresholds. Price list No. 67 applies, valid from Jan 1,
2026, as well as Tagesspiegel's GTC: media.tagesspiegel.de/agh/. 17



Contact

TAGESSPIEGEL 'MPACT

Tatjana Polon

Publishing Manager Content Solutions
Phone: +49 (30) / 290 21-155 19
tatjana.polon@tagesspiegel.de

Postal address:

Verlag Der Tagesspiegel
Askanischer Platz 3
10963 Berlin

Tagesspiegel Impact ist die Vermarktungs-Unit der
Verlag Der Tagesspiegel GmbH.

TAGESSPIEGEL

Folgen Sie uns auf: m

Fur den Tagesspiegel gelten die aktuelle Preisliste sowie die AGB:
media.tagesspiegel.de/agh/.



https://de.linkedin.com/showcase/media-tagesspiegel?trk=affiliated-pages
media.tagesspiegel.de/agb/
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